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Resident Surveys and Renter’s Voice Programs
Engagement Options for Onsite Personnel

Get your customers talking!

During the resident lifecycle, there are five key touch points that are great opportunities to ask your customer to join the
conversation and share their experience about your community. There is no better place for that conversation than
Renter’s Voice (www.rentersvoice.com) or by completing their Ellis Resident Survey
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Too busy for a customer feedback (surveys / ratings and reviews) marketing plan?

No worries! Renter’s Voice and Ellis Resident Surveys have you covered with a simple list of ideas to help get you started
spreading the word. The best part is your community is likely already engaging in many of these channels. Encourage
customers at least one time per week to submit surveys and write reviews; it’s that easy!
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Engagement Options > Touch Point 1: Lead Conversion
|

High Ceiing Urban Apartments
in Uptown Dallas with
Spectacular Views of Downtown!

Craigslist Ads

=  When posting on Craigslist, include copy that promotes reviews on
RentersVoice.com

Internet Listing Services & Print Media
=  Promote checking out your reviews on
RentersVoice.com as part of your Internet and
Print Ads

Seasons at Coppell

Worth has to offer while you sit back and we
take care of all your needs. Check out our
reviews on Renter's Voice, and let us offer

‘you an address of distinction!

Ellis Lead Conversion Surveys
=  Make sure you collect an email address from every prospect. Encourage prospects to complete the Ellis survey
they will receive after their visit.

To: fr
Subject: Thank you for your vist!

Hello Mary,

Follow-Up Correspondence
=  When you follow up with prospects, make sure to include a link to your ke

2 new home. 1 woudd love to show you around
tfind it helpful to v pVoice. com to s

u mgh isit Renters)

RentersVoice.com page so they can view (and even join) the conversation

. . , Apartment Reviews
Community Website Rl T
The Overlook at Lindbergh | IMisamsiisw
= Add a Renter’s Voice widget to your community website to direct prospects to visit |aermens ’

925 Ganterbury Road | Atianta GA 30324

Ratings Summary
Overailrating

your page on RentersVoice.com and post a review.

70%

16 out of 23 renters
recommend this apartment

Most Recent Reviews

ted near plenty of shopping and
at the communtty has o of

home.
uniy 10 my friends and family.
b8, 8.0.0 ¢

‘okay apartment living
Katharina P | |

“Rate our Community” Cards & Stickers
= Hand out business cards or stickers designed to specifically solicit customers to review you on RentersVoice.com

How'd s *
we do?

RENTER'S VOICE

www.rentersvoice.com

% K APARTMENT REVIEWS
RENTER'S VOICE /é B renrers voice @ for the Renter, by the Rente
www.rentersvoice.com O’ 00 *****
erSVO.\Ge S Rate our community.
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Engagement Options > Touch Point 2: Move-In

Welcome Letter _
. . . "/ v

Introduce your new residents to RentersVoice.com when you welcome them to your *\)/%(’4‘027&(’

community. Ask them to share their opinions with you and with other renters. B

[

P

Ellis Move-in Surveys

®  Make sure you collect an email address from every new renter. Encourage new residents to complete the Ellis
survey they will receive after they move in.

Move-In Inspection Form
= At the bottom of the form, include a message asking renters to review O pestermenng O Wodow s

Window glass
. . . . O wWindow—gaint O window=shads:
your community on RentersVoice.com and to complete their Ellis move-
= One more thing you can check off your

in survey when they receive it. list — review us on RentersVoice.com!

Move-In Gift

®  Mention RentersVoice.com with a small gift for new residents, and ask them to write a
review about their experience moving in and remind them to complete the move-in

survey.

After Move-in Email

Tell us about

= Send new residents an email asking them to comment on their T NK_ You experiencel
for choosing us!

experience so far on RentersVoice.com and in their Ellis move-in survey. The Corners in the Village

Write areview

Providing you with a *****e.oe ence

s our #1 priority.

le've made it easy for you to share your opinion

www.epmsonline.com 4324 N. Beltline Road, Suite C105 www.rentersvoice.com
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Engagement Options > Touch Point 3: Service Request

Ellis Maintenance (Service) Surveys

®  Make sure you have or obtain an email address for the resident when they submit a service request, and
encourage them to complete the Ellis Maintenance (Service) survey when they receive it upon completion of the

service request.

Service Request Form
=  With each maintenance request, ask the resident to rate the service they received on 0

Maintenance Request
He. 0001

RentersVoice.com and in their Ellis survey, ) -
(You can work with your PMS solution to have this message print on every service request.) -

Service Request Follow Up Call
= On checking back with the resident after a service request is completed,

ask residents to share their service experience on RentersVoice.com and

Got serviced?
Get reviewing!

to be sure and submit their Ellis survey. o
]
a”aoﬁm RentersVoice.com
Scheduled ProPerty Maintenance ' Don'tforgetto rate our service on
8 g

. . . . RESTERS RentersVolce.coml
=  When you notify residents of scheduled maintenance, VICE
. . . Vg ot L .
use it as an opportunity to ask for a review on Anchor Pest Control Service Inc.
. Will be inyour apartment on Toesday March 24
RentersVoice.com. 1o parform ronting sarvices.
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Engagement Options > Touch Point 4: Resident Relationship

Ellis Pre-Renewal Resident Surveys
= Maintain accurate email addresses (ask them to update periodically!) and request they complete the Ellis Pre-
Renewal survey they will receive before their current lease is up

Resident Portal
=  When residents visit your online portal, include an invitation to review the community on
RentersVoice.com and remind them to complete any Ellis surveys they receive
throughout their residency.

Resident Portal

Resident Newsletter
= Highlight Renter’s Voice and the Ellis survey program in your resident newsletter (print

or electronic!) — ask residents to join the conversation.

Resident Events

, : : . PrIA
= Put a message on all event announcements that will remind residents they can provide ocToht 25
feedback about the event (or any other resident experience!) through their Ellis surveys and s

on RentersVoice.com.

Social Media Sites:

Twitter
= Tweet a request (and use a #hashtag) to post a review of your community on RentersVoice.com and to fill out

their Ellis surveys.

Facebook i et s
= Post a status on Facebook directing page fans to visit RentersVoice.com and
read/post feedback about their experience. (After posting, choose to “Pin to Top” and
set a reminder to re-pin once a week to keep it at the very top of your page for maximum
exposure!)
Pinterest
=  Pin photos and reviews of your community to lead customers to find and review you on
Renter’s Voice.
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Engagement Options > Touch Point 5: Move-Out Process

Ellis Move-out Surveys
=  Make sure you have your residents’ current email address and let them know they will be receiving a survey by
email from Ellis about their move-out experience. Encourage them to fill out and submit the survey to help other
potential renters.

Notice to Vacate Form otlos o Vects, Pormending Acdres
= Let residents know you are sad they are leaving and encourage them to Fon T
fill out the Ellis Move-out survey after they lease, as well as visit Do o ) e e e T T

W (T wil turn in our {my) keys on
Our (my) forvarding address is

RentersVoice.com and post about their experience at your community.

1 you have 2ny questions, 1o Conmct me at

Very truy yours,
(Your name)

Move Out Paperwork
=  Ask residents who are moving out to post a review on

W Review us on

MOVE OUT INSPECTION

RentersWoice.com!

FREPARED BY MOVE-IN DATE

RentersVoice.com and to fill out their Ellis Move-out survey, telling FRITARED BY

ng. nepair, paint, clcan, ctc.) Number

others what it has been like living at your community. i

T [ AL i

[Wals

Security Deposit Refund Letter
= Add a note to the bottom of your security deposit refund letter, thanking them and
asking them to post a review of their resident experience on RentersVoice.com and to
submit the Ellis Move-out survey they will receive after they move out.

(You can work with your PMS solution to have this message print on every security deposit
refund letter.)

SECURITY DEPOSIT RETUND SHEXT
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