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47% OF AMERICANS SAY  

FACEBOOK IS THEIR  

#1 INFLUENCER  
OF PURCHASES. 

 
Search Engine Journal 
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What’s your story 
Where will it be shared 
What are you promoting 
Why will it work 
Timing 
Examples 
 

Campaign Outline 
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Create a 
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Questions? Chat with us on twitter! 
@therentersvoice  #rentersvoice 

 



SERVICES OFFERED BY ELLIS 
PARTNERS & RENTER’S VOICE 

Ratings & Reviews 
Resident Surveys 
Apartment Mystery Shopping 
Reputation Management Strategy 
Training & Coaching 



Naomi Bailey 
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epmsonline.com 
 

Thank you! Want to learn more? 
 

Register at epmsonline.com	
  



The Dark Side of  
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Thursday, June 12 
1:00 PM – 1:30 PM CDT 
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