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Thought #1

Is email marketing relevant?



YES!

EMAIL CONVERTS BETTER THAN SOCIAL
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What makes a good email?



FOCUS ON BUILDING

YOUR TRIBE
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What do | say?
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EMPHASIS YOUR

UNIQUE VALUE



IDEAS

SHARE IDEAS AND INSIGHTS
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Experiment
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SERVICES OFFERED BY ELLIS
PARTNERS & RENTER'S VOICE

—> Ratings & Reviews

—> Resident Surveys

—> Apartment Mystery Shopping
—> Reputation Management Strategy
—> Training & Coaching



M\dw\. Wa.wl:’cofeovm more?

Naomi Bailey
nbailey@rentersvoice.com

rentersvoice.com
epmsonline.com

Register at epmsonline.com



How to Follow Up —
Marketing and Regional Teams

Thursday, July 24
1:00 PM — 1:30 PM CDT




